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Agenda

▪ Drip Marketing Goals

▪ Using Populations for Deliver Campaigns

▪ Activity

▪ Analytics Tips and Tricks

▪ Pro Tips

▪ Q&A



"If you want something new you have to 
stop doing something old." 

-Peter Drucker



Why 
“Drip Marketing?”
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DRIP MARKETING

English Majors

History Majors



Ask Yourself…

Who are we 
targeting?

How do we 
define them?

What do we want 
to do with them?
What do we want 

them to do?



Populations

ApplicationPerson



Visit Campus

What do we want 
them to do?







Entry Term: 2021

Prospect Status: Inquiry

Event Registration Count <1

How do we 
define them?









Mini-Activity 

Create a Visit  
Campaign Population

Set up 2-4 
Campaign emails 

Use Population filters 
to define day intervals



Going Beyond 
The Deliver Report



Analytics

What data points 
do you want?

Why use the 
analytics tools?

How do you want 
to use the data?



www.slateuniversity.edu/page?utm_source=slate&utm_medi

um=email&utm_campaign=freshman&utm_term=visit







Goal:

Encourage students to 
register for an event

Population:













Tying Analytics to Your Campaign

Go back to your 
campaign(s)

Add Ping filters to
a mailing 

Add UTM parameters 
to a mailing



Pro Tips

Draft your communication 
plan outside of Slate

Activate population rules 
AFTER emails are built

Define your goals and 
your strategy first

Collaborate with your 
Marketing Department



Lastly…

Try something new!



Questions?
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